2. INGEZE  Retail
(1) JE&E% R EFE Number and Floor Space of Stores
@ /N5epE)E Retail Stores

(HAL:JE, A, nd / stores, psns, ni)

4 /NTEPESE AR WEHEFH SeYn iR
Year Number of Retail Stores Number of Employees Sales Floor Area
1988 1,619,752 (-0.5) 6,851,335 (8.3) 102,050,766 (8.0)
91 1,605,583 - 7,000,226 - 109,901,497 -
94 1,499,948 (-6.6) 7,384,177 (5.5) 121,623,712 (10.7)
97 1,419,696 (-5.4) 7,350,712 (-0.5) 128,083,639 (5.3)
99 1,406,884 = 8,028,558 = 133,869,296 =
2002 1,300,057 (-7.6) 7,972,805 (-0.7) 140,619,288 (5.0)
04 1,238,049 (-4.8) 7,762,301 (-2.6) 144,128,517 (2.5)
07 1,137,859 (-8.1) 7,579,363 (-2.4) 149,664,906 (3.8)
14 1,024,881 = 7,685,778 = 134,854,063 =
2016 990,246 (=3.4) 7,654,443 (=0.4) 135,343,693 (0.4)

D RIEPE AT R R ER I KRR,
(D) () PIZHIEFRES OB OER, (HAL: %)
(2) 199 VD PEE S FENE TS AL, 1999 FITITFEFTOMENRHY, Tz, 201 44F T FEE
SPEEDE K OFRHE R O KRIEE ERH-T-720, ZIHOHIEIND A B RFR AT DUV T
13, BAEREFHERL TR,
(3) B ADAIRRKICEY, A IEFN R ES e, REFIEIZ20214FTHD
Prepared based on“Census of Commerce”by the Ministry of Economy, Trade and Industry.
Notes: (1)( ):percentage changes from the previous survey
(2) Due to industrial classification change in 1991 and 2014, businesses subject to the survey change
in 1999 and investigating method change in 2014, in the case where continuity from the previous
survey is not ensured, the percentage of change from the previous survey is not calculated.
(3) The survey years have been reviewd due to the launch of the Economic Census.
The latest Census were conducted as of 2021.



@ vavr’ 74— Shopping Center

£ |£&SC BAEDHTHL A
Year All Shopping Centers New Opening Stores in each year
SC¥x ENTE E Gy 5= SC¥#% J AT A ()
Total number of shopping centers Total Area(ni) Total Shop Area(ni) Number of openings 'Shop Area / SC

2001 2,603 37,739,000 = 43 17,266
02 2,615 38,619,573 - 66 15,772
03 2,611 39,788,436 - 63 21,199
04 2,660 41,434,655 - 74 23,607
05 2,704 43,137,488 - 71 22,036
06 2,759 44,919,370 36,538,400 83 25,717
07 2,804 46,751,572 38,028,753 97 23,705
08 2,980 - 42,083,792 88 27,791
09 3,013 - 42,678,418 57 16,283
10 3,050 - 44,179,274 54 16,408
11 3,090 = 45,697,455 54 19,029
12 3,096 - 46,399,010 35 14,802
13 3,134 = 47,869,188 65 18,763
14 3,169 - 49,760,294 55 20,198
15 3,195 - 50,770,809 60 19,942
16 3,211 - 51,724,612 54 17,212
17 3,217 - 52,531,060 48 19,475
18 3,220 53,193,597 37 20,392
19 3,209 = 53,651,811 46 15,839
2020 3,195 - 53,991,842 41 17,102

P (A RAARVavE e —e TTRBESCOBN ) KO1ER,
o (1) 2007 ETIE, IERHmFEZ T CROREDFI A P age AR O mfEb & T,
(2) 20084001, FRA RIS ET T U MEL0IEELL 2D mAg 231500 mBL_EDSCIITZEH,
(3) 20204F12 H REUEE ¥Eh O ay v 7 2 —Afid it G L L Tna,
Prepared based on“Present Conditions of Japanese Shopping Centers”by the Japan Council of Shopping Centers.
Notes: (1)Not only shop areas but areas of public facilities that can be used by visitors are included by 2007.
(2)Those surveyed have been changed to “those with ten or more shops and the total shop area of
1,500 or more” since 2008.
(3)Shopping centers, under operation as of December 2020 are surveyed.
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@ ZERERNDPE)EZL Number of Stores by Type of Business

(HAL : JE / stores)

¥he 20074F 20124F 20164F
Store type 2[F 2 [H EES| FEEE
Nationwide Nationwide Nationwide Greater
Tokyo
oSt 1,137,859 1,033,358 809,124 72,256
Retail Total
SIANCCE
L. ARFER /1 _ 4,742 3,014 2,861 227
General merchandise
T AL E WA 7 o
(DREERIE, faA—~ 1,856 1,427 1,512 125
Large Department stores and Supermarkets
SR
@ EDMOHFR /IR 2,886 1,587 1,349 102
Others (relatively smaller)
2. Rk - KR - B DR FL /N3
166,732 147,703 114,180 12,864
Dry goods (Fablic), Apparel and Apparel accessories
NN
3. BRR i N IER 389,832 317,983 248,870 23,265
Food and beverages
BL L NFE 2
(DARELFHR/ MR 34,486 29,504 25,117 2,188
Grocery
@vE=myAxbT - - 42,072 4,837
Convenience stores
NN N8
(3)Z DA DR B S/ INTEZE _ _ 181,681 16,240
Others
ek B HL /7
4 Bl Rpoe 133,208 137,170 110,499 6,661
Machinery and equipment
= f= ik EEN= N+
() F | ) ) 12,020 2 997
Electric Machinery, Home appliances
1% DDE \3‘
@) ZDfth ot B/ N _ _ 78,479 4,434
Others
5. LMo/ 443,345 386,453 304,685 26,294
Miscellaneous retail trade
ZH G EH BN
(1)%5 2R .EL’J ek , 28,282 22,342 16,498 1,295
Furniture, Fixture and “tatami” mats
QRTy T AT ~ ~ 14,977 1778
Drug stores
@)hR—2stErH—
- - 4,715 145
Home Center (DIY)
(DTDMO/NTER - - 268,495 23,076
Others
A T E4H Y FS
6. MR - - 28,029 2,945

Non-store retailors

P ORRIEEREE. REA R8RS B A - TEEN A EIICE, /NIEEE PEER GRFEZR) | KRS RA5 | .
o (1) BB R, AR R, TEER

(2) 'A7 RAGE &L, B D50 %L, Est 7 — X T THLIE A D,
Prepared based on the summary tables for the Japanese wholesale and retail trade industry from “Economic
Census for Business Activity 2016” by the Ministry of Economy, Trade and Industry (METI) and Ministry of

Internal Affairs and Communications(MIC).

Notes:  (1)Greater Tokyo: Tokyo Metropolitan, Kanagawa, Saitama and Chiba Prefectures
(2)Self-service stores: In case of 50% or more of their sales area adopt the self-service system.



(EREFEDIESE Definition of Store Types)

X4y Store Types L7 X NE-FEH Descriptions / Requirements
1. BHEpE S/ N K, B, FITO2B O ma—iEL T—FEFT T/NE
General merchandise I 5HFERT,
(MR ERL, EaA—/— X (D) fEEF R 50 ALLEDOBD,
Large Department stores and Supermarkets  ~ Non Self 50 and more employees work in a store
(2)Z DDA FE S fh /N (2) TEEF D 50 AR DHD
Others (relatively smaller) less than 50 employees work in a store
2. ik« KPR - B DD G/ NEHE y SR, ARH, &R, B, 081, LEARAELE . /N7 E DR L
Dry goods (Fablic), Apparel and Apparel T NGB T A HZERT,
accessories Non Self
3. KRB Bk N FEUTERE B A/ N B D FERT,
Food and beverages
(DA FEE B/ NEZE X (1) FELTHEHEEE M —FEL T —FERTT/hTEToHE
Grocery Non Self  Z£F7T,
@Q)ar =z AT o (2) BEL TR ZHR L EL- KR 0 mEE L7

Convenience stores .
Self-service

() DAL DL}/ NEE
Others

4. PR B NESE
Machinery and equipment
(1) ER AR BN e 3

Electric Machinery, Home appliances

X
Non Self
(2)% DO A B/ NE 3
Others
5. T DD/ TR
Miscellaneous retail trade
(DFHE - H-B/NE3E X
Furniture, Fixture and “tatami” mats Non Self
QRTy T AT o

Drug stores Self-service

B h— Lt H—

Home Center (DIY) @)

Self-service

4)EDMMD/NTEE
Others
6. M5 &R 2

Non-store retailors

X
Non Self

Y= X G T/INEF LT, TR S #A
XITF I E E2ATHHE T,
(1) (2) A DELL TEREBHLE/NE T DI R,

FELTHENE, B, XM ERE (FhEhod
A Te) KOOy, 8 S A NTe T F T,
FELTTLvEVar G, 7V %A, EROEE, B
Ban, BT vy, BRI L RO IEH E SR B
(P AR KO OERS s Noe 3 HF 3T,

Mainly home appliances and those parts. Excluding
secondhand goods.

(1) DSho A EhE, A, B Bl (th2ho
il E S o) K OV DOE Sy dn . BIR A NE S D3 EET,
Vihicles, bicycles and electric equipments and those
parts. Including secondhand goods.
FELTHKE, Uwddr, EFS. LES EHEH & B
. B A, KR, BR3Pl RS ofic kA
AR PG LA N T A S EET,
ELLCHROFIEAR A, R, BT R

TELCERELN, b ER L E LT KA OERICEET 5
BREOMEMEFLELT, FEAM. N TRMRE DAY
fha V7 —r 25 U ko T/NTR T AR,
FELTEFTODOFANLFEHDDRE S EF NS, FREH
dn B2 G, RS L DG AL SRR
728 OSSR A, R miZ L, LT —
EARAFRUCKY/NETHHEFTC, JEFBRSAKREINEE
(1) (2) (3) LIANDF B R S5 pE h s Noe 9~ D3 35T,

JEEIZFRFT B T B FKIEFEEA M UE A ~OW bk
TEUFIRFERKE T HH T, H BT L > T dn g
WR7E 4 DF T K O OO Sl ZF 772\ VNGBS SERT,
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@ BARRAER SLHB DY ave T2 —EK
Number of Shopping Centers by Year of Launch and Location

B X [H[X 43 Old Criteria X4y New Criteria e
Open year 2011 12 13 14 15 15 16 17 18 19 2020 | Total
ik 7 7 6 12 10 8 16 8 5 8 6 83
Central area

J%@imféz 21 10 23 14 23 52 38 40 32 38 35 303
Peripheral area

ARSHi I3 26 18 36 29 27 = = = = = = 109
Suburban area

&t Total 54 35 65 55 60 60 54 48 37 46 41 495
(PHRRAE) .
(Open year) - 8|0 1(?0 (SC¥0)

2011 (Number of shopping centers)

12
13 65 .

m 70 IR Central area
14

3 Peripheral area
R4 s Suburban area

2020

P () BARVave s A — AT B ESCOBLNL LV VER,
oo (1) 20164F1 A1 BISSIHIX  DEES T, 20154FEFETOIH X 7IELL F DY,
HUL S 0 M4EKT - BT R ORG ERSRE AN EAR L7 O T A
JEO S o D I B LT RS S - AT B R R E DA AR RE DN E TR 9 D
ZRAMHE - HRTIARRAN O RS SR B S QUL B iR
(2) 20154EDDDFIX 3T FDLIY,
bt - AR50 ANLL BRI GROR23 X A5 Te 16288 1) T, pHEMREERE L 7 L i AT b
Ak o bR AL s DA 0042 C oo Hindek
(3) AaHE. [HXSD2011~20 144EEHT K 53 002015~2020E DA FHTHD,
(4) 2020&12)% RBEE PO ay e v A —ERAsd B e LTS,
Prepared based on“Present Conditions of Japanese Shopping Centers’by the Japan Council of Shopping Centers.
Notes: (1) Area criteria was changed in January 2016.0ld criteria are below.
Central area: The city center of each municipality, where commercial facilities are concentrated.
Peripheral area: Adjacent to the central area. An area where administration and business facilities
are moderately accessible.
Suburban area: An area mainly used for residential or agricultural purposes.
(2) New criteria are below.
Central area: Cities with population over 150,000 (162 cities including Tokyo’s23 wards),where
commercial facilities are concentrated.
Peripheral area: All cities other than those above.
(3) The overall total number can be gained through the sum of individual years (2011~2014) old and

(2015~2020) new.
(4) Shopping centers, under operation as of December 2020, are surveyed.
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(2) 72 k& Sales

(HEM)

(billion yen) 4/N5E3  Retail Total

150 W

100

15 A=

5 - H|EJE Department stores\

A—sN— Supermarket stores

0 [ L L L L L L L L L L L L L L L L L L L L J
1992 95 2000 05 10 15 2020
(%/Year)

(HEA: H{E M. % / billion yen, %)

/N5 A BHEIE B
Retail Total Department stores

(B// A S (3’{')

146,170 11,930 (8.2) 10,274 (7.0)

93 143,328 11,264 (7.9) 10,226 (7.1)
94 144,842 11,025 (7.6) 10,768 (7.4)
95 144,810 10,825 (7.5) 11,515 (8.0)
96 146,305 11,039 (7.5) 11,937 (8.2)
97 145,300 11,109 (7.6) 12,304 (8.5)
98 143,494 10,657 (7.4) 12,591 (8.8)
99 141,528 10,285 (7.3) 12,839 (9.1)
2000 139,435 10,011 (7.2) 12,622 9.1)
01 136,808 9,626 (7.0) 12,715 9.3)
02 132,280 9,365 (7.1 12,668 (9.6)
03 132,446 9,107 (6.9) 12,653 (9.6)
04 133,649 8,854 (6.6) 12,614 (9.4)
05 134,828 8,763 (6.5) 12,565 9.3)
06 134,911 8,644 (6.4) 12,501 (9.3)
07 135,417 8,465 (6.3) 12,734 (9.4)
08 136,019 8,079 (5.9) 12,872 (9.5)
09 132,961 7,177 (5.4) 12,599 (9.5)
10 136,479 6,842 (5.0) 12,737 (9.3)
11 135,157 6,661 (4.9) 12,933 (9.6)
12 137,585 6,639 (4.8) 12,953 (9.4)
13 138,897 6,720 (4.8) 13,058 (9.4)
14 141,219 6,827 (4.8) 13,370 (9.5)
15 140,666 6,826 (4.9) 13,223 (9.4)
16 139,877 6,598 “4.7) 13,000 (9.3)
17 142,514 6,553 (4.6) 13,050 (9.2)
18 144,965 6,443 (4.4) 13,161 9.1)
19 145,047 6,298 (4.3) 13,098 (9.0)
2020 146,457 4,694 (3.2) 14,811 (10.1)

D RRFPE A [P RERR I A KRR,
(D) BEIE: AAREEEESBOEERIEDID, FRlOA—/N—T Y LRWEIETHY, 7>
e ARA31,500 mi LA b CROTURRRI X K VB3 48 E AR T CIE3,000mi 2L 1) o
(2) A— 8= FEGHEAED50 % LL_ EIZoW T 7—E 2 EER L CODREE THY, o
e FED,500 T LA _E,

Prepared based on“Yearbook of the Current Survey of Commerce”by the Ministry of Economy, Trade

and Industry.

Notes: (1)Department stores: Stores that do not fall under the following (2) among the department stores
in accordance with the Japan Standard Industry Classification, and with a sales area of
1,500t or more (3,000nt or more in Tokyo 23wards or the ordinance—designated cities)

(2)Supermarket stores: 50% or more of the sales area is based on the self-service system.
Stores with a sales area of 1,500m or more.
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(3) KRF/hEett0FERE Performance of Leading Retailers
O A—="—-EHME-HEE.-aE=
Supermarket, Specialty Store, Department Store, Convenience Store
(WA B/ billion yen)

e {24 HE/ BR 2017 2018 2019 2020
Store type Company Consolidated/ BIAEFE L
Non- Changes from
consolidated the previous FY
AZ VT —)b H. Non- B .
AEON Retail Co.,Ltd. consolidated ZASEE Al BIRED e 10:5%
eS| AR —I— i H Non-
o — 0,
AN Ito—Yokado Co.,Ltd. consolidated 1,244.3 1 1,236.2 | 1,185.1 | 1,080.9 8.8%

Supermarket %y R 7 g ra—RL—an 2016-18 BL

Store Pan Pacific International Holdings Non-C.
(nationwide | Corporation 2019 712.8 7025 1,328.9 1,681.9 26.6%
chain) (==— UNY Co.,Ltd.) Consolidated
FATa—KL — g H 9
LIFE CORPORATION Consolidated 677.7 698.7 1147 759.1 6.2%
X~ I AT TR i 0
YAMADA HOLDINGS CO., LTD. Consolidated R e Sl
B I AAZT 1 = o0
BIC CAMERA INC. Consolidated 790.6 844.0 894.0 847.9 D.2%
== H Non- —7 69
UNIQLO CO., LTD. consolidated 810.7 864.8 873.0 806.9 7.6%
T 3 .
EDION Corporation Consolidated 686.3 718.6 733.6 768.1 4.T%
EAIAS RN AT B Non-
0,
Specialty Store |Yodobashi Camera Co.,Ltd. consolidated Gl SR 704.6 7319 3.9%
YRR IRV T AT A A -
Matsumotokiyoshi Holdings Co.,Ltd. Consolidated p58.9 576.0 590.6 556.9 DT
=RNIR— VT 4 TR 1 0
Nitori Holdings Co.,Ltd. Consolidated Riles Gl G258 () Rk
U7 B Non— 9
Seria Co.,Ltd. consolidated 159.1 170.5 181.5 200.7 10.6%
B AT i -
RYOHIN KEIKAKU Co.,Ltd. Consolidated UL <021 ol Lk
R H _or 09
Takashimaya Co., Ltd. Consolidated 949.6 2.8 919.1 680.9 25.9%
IO B Non- Con fo
Sogo & Seibu Co., Ltd. consolidated Stk L AUtk ek A
/\j: A
RN S j(?h,ﬁ REER B Non-
Daimaru Matsuzakaya Department . 257.5 263.0 253.9 161.8 -36.3%
Department consolidated
Store Stores Co.,Ltd.
=B B Non- .
[setan Mitsukoshi Ltd. consolidated GL5E B 2 A0 BN
R 45 W Non
Hankyu Hanshin Department . 446.8 452.3 452.4 348.2 -23.0%
consolidated
Stores,Inc.
BT AL T e R ¥ Non- o
o b =x> 2% Seven—Eleven Japan Co.,Ltd consolidated S SISE LS ol e
AT =R % H .
Convenience Lawson, Inc. Consolidated 657.3 700.6 730.2 666.0 8.8%
Store 77 —~—Fh B Non— \
FamilyMart Co.,Ltd. consolidated 480.4 134.2 pI7.1 473.4 8.5%




@ wfElRFe - Ea~—XZ+41, Non-Store Type, E-Commerce, Co—op

(BAZ : &M/ billion yen)
Eqis B34 HE/ A 2017 2018 2019 2020
Store type Company Consolidated/ A4 R b
Non-— Changes from
consolidated the previous FY
TR T .
Rakuten, Inc. Consolidated 3,379.7  3,411.6 | 3,713.8 4,451.0 19.9%
IR—IVT A TR H 0
7 Holdings Corporation Consolidated 2,043.3 | 2,269.4 | 2,593.6 | 3,226.8 24.4%
TSN - Non= 1,335.5 | 1,526.6 | 1,744.4  2,184.8 25.2%
B Amazon Japan G.K. consolidated
BGENIED:) §IH ) o N we
TSR IRV T 4T A H Non-— 9
537 ! A Japanet Holdings Co.,Ltd. consolidated 192.9 203.4 207.6 240.5 15.8%
on—store
TRE 1
T 0
ype SENSHUKAI CO., LTD. Consallidiasl | L0 86.5 61.3 67.5 10 1%
(Mail-order/ R RO
Teleshopping/ | ¥ &7~y 7T v ab - Non= 163.1 | 159.3 163.4  161.1 ~1.4%
E-commerce) Jupiter Shop Channel Co.,Ltd. consolidated
~N)L—F 1H Y
BELLUNA CO., LTD. Consolidated L8 L25S 123.2 154.6 25.5%
DINOS CORPORATION Bi Non- o
DINOS CORPORATION consolidated 106.6 99.5 971 947 2.5%
HX&4Z20Z0 T .
7070, Inc. Consolidated 98.4 118.4 125.5 147.4 17.4%
a—7 BB B Non- .
Kt Co-op Mirai consolidated 389.8 390.9 394.6 446.3 13.1%
c _— B
onsumer 3= S5 = Non 292.9  294.6  280.7  304.3 8.4%
cooperative; Co-op Sapporo consolidated
Co-op a—FTHR B Non-
0,
Consumer Co—operative Kobe consolidated 242.5 244.1 246.1 2694 9.5%
> EAVY— 2GR 5@%@?5@&1{@1’?5& B o -
F (D) BREZR—NAT 47 AT Bk e, i35 L, v7 —1320194E10 H IR B RS HIRHICREITL,

W ENZR— T A T AR,

(2) 7=/ P05t EREIRDINL, KT = AL AE LT KR NBEE AR O 28 — N CH U,

(3) 77V —~—NZ, [Ba=—IN—T TR LT 4 T AL (2016459 H) LTZBRIZH— 2 VK7 2708
=LK LIS, I AKI 7 A4 ET 7 —~— NI FR, 201645058 @i Al E
DEE, ¥, 2m— T 7= = NR— T AT AT T I —~— b E20194E9 H IR A BFL. R
77— —MIEF Lz, L3>, 201 94E 13 ATAE L ME A2 0,

(4) KA R E G 122017483 H KV EBRS FHEMEAE ] L7272 . CHLARTEEAEIED RV,

(5) L=—{F2019E 1 T/ e R T o 7 e (L B —F L af VR— LT (L T ADERE -2t L o7, 20184F
FTOTE LRI =—HEDOLO,

(6) REbFHEIE, FIAFIZID20204F 136 H 50 (3 H ~8 A 0 FfE L7207 BFHEL LB TEAR Y,

Prepared based on the annual securities reports and other released materials.

Notes:

(1)The figures for Rakuten and Z Holdings Corporation are the total handling volume, and those for other
companies are the sales volume. Former Yahoo Japan Corporation changed its trade name to Z Holdings
Corporation (transition to a holding company structure) in Oct. 2019.

(2)Amazon Japan : Sales figures in US dollar announced by US Amazon company are converted to yen
at the average exchange rate each year.

(3)FamilyMart : The Company changes its name to FamilyMart UNY Holdings Co., Ltd., following its integration
with UNY Group Holdings Co., Ltd., by way of absorption merger in Sep. 2016. Circle K Sunkus Co., Ltd.,
changes its name to FamilyMart Co., Ltd., after assuming responsibility for the convenience store business.
FY2016 figure includes sales results before merger day.

FamilyMart UNY Holdings Co., Ltd., implemented an absorption—type merger of wholly owned subsidiary
FamilyMart Co., Ltd., and changed the Company’ s trade name to FamilyMart Co., Ltd. in Sep. 2019,
and thus there is no continuity between the data up to FY2018 and that of FY2019

(4)Daimaru Matsuzakaya Department Stores has adopted IFRS since FY2017, and thus
there is no continuity between the data up to FY2016 and those from FY2017 onward.

(5)Pan Pacific International Holdings Corporation acquired UNY Co., Ltd. as a consolidated subsidiary.
Figures up to FY2018 are by UNY Co., Ltd.(non—consolidated) only.

(6)Ryohin Keikaku changed its business year. Figure for FY2020 which covers only six months (from Mar. to
Aug.) is not comparable with the previous year.
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(%) 2EpEERKRTT L% 07 (2020 4R _BAT 50 fiizk)
Shopping Center Sales Ranking (Top 50 in 2020)

(EAL . +{EM/ billion yen)

Err | FE R i (FEEE) P BRI AR AL OHERS Ranking History
Ranking 22(1)(5: Property Name(Developer) Location  Open 2015 2016 2017 2018 2019
1 69.8 SY—FIKHTSHF(ZHFBE) JIl g v 2006 3 3 2 2 1
LAZONA Kawasaki Plaza(MITSUIFUDOSAN) Kawasaki

2 587 HBIXF—ETOKYO-BAY(ZHAEjE) ME™ 1981 | 5 | 4 | 4 | 5 | 4
LaLaport TOKYO-BAY(MITSUIFUDOSAN) Funabashi

3 51.8 77 KBR(JRPE H ASCBA%E) N 2011 | 4 5 5 4 3
LUKUA Osaka(JR West Japan Shopping Center Development Company) Osaka

4 47.3 | VaA T A (@ ERR FHEE L~ R T AN R 1973 | 6 6 6 6 5
JOYNUS(SOTETSU BUILDING MANAGEMENT) Y okohama

5 453 =ZHTP7IMNLYM—HOKRBEHR(ZHFEE) AEH®E™H 2012 17 18 18 11 8
MITSUI OUTLET PARK KISARAZU (MITSUIFUDOSAN) Kisarazu

6 441 | ZHTIFLYM—Y S XRY—LEE (ZHTFEE) 2™ 2002 |14 16 |9 |71 |7
MITSUI OUTLET PARK JAZZ DREAM NAGASHIMA Kuwana
(MITSUIFUDOSAN)

7 40.9 FTIRE—/LWREEFEMET — U BFS) JERIR T 2011 | 7 8 14 9 11
Terrace Mall SHONAN (SUMISHO URBAN DEVELOPMENT) Fujisawa

8 406 L5 [FE—¢EELTR(ZHFEHE) BEX R 2015 |15 | 17 | 17 | 16 | 13
LaLaport FUJIMI(MITSUIFUDOSAN) Fujimi

9 40.0 55[F—EEXPOCITY(ZEHAFEE) 1 4:: 1) 2015 - 7 8 10 12
LaLaport EXPOCITY(MITSUIFUDOSAN) Suita
PR T —7 VAR E RIS, A7, A< ER<) e

10 373 (B AL L~ S A1) 2008 | 22 | 19 19 | 19 | 15
HANKYU NISHINOMIYA GARDENS Nishinomiya
(HankyuHanshin Building Management)

11 34.6 BBE—ELEE(AF—IA—HBRO(ZHFBE) BR™ 2007 12 14 15 17 19
LaLaport YOKOHAMA(MITSUIFUDOSAN) Yokohama

12| 34.4 IR TV A ay e 7 I WK T 0T 4 — ) B IR 1995 | 10 | 11 | 10 | 12 | 10
KARUIZAWA PRINCE SHOPPING PLAZA(SEIBU PROPERTIES) Nagano

13 34.4 Fy il (44 —he—n 27Uz A}) FeT 2007 | 53 58 60 34 35
TRESSA YOKOHAMA(TOYOTA AUTOMALL CREATE) Yokohama

14 | 32.7 | JRiEZ% > T4 (JRIEL S T 1) faE 2011 | 26 | 27 26 24 | 9
JR HAKATA CITY(JR HAKATA CITY) Fukuoka

15 | 30.5 I 7n bRy ay 7 &LV AT (IR ARRKFRE L~ R A ) KB 2013 16 15 16 18 16
GRAND FRONT OSAKA(HankyuHanshin Building Management) Osaka

16 298 5L(E—¢BER(ZHTEE) WmELZH 2015 | - 35 |32 32 | 32
LaLaport EBINA(MITSUIFUDOSAN) Ebina

17 29.8 HADF 2—RAF—/L(Ah—a—D1E) CRARFFESC~ K AR KB 2011 31 28 21 21 @ 20
Abeno Q’s MALL(TOKYU LAND SC MANAGEMENT) Osaka

18 |29.3 | IFXKRE (LIR) Sv=FEi o 1967 | 20 | 21 | 24 | 27 25
LUMINE OMIYA(LUMINE) Saitama

19 29.0 dbFfE~AGuit) SN 2004 | - = - 30 29
KITASENJU MARUI(MARUI) Adachi

20 | 28.8 ES UL =T 4(AF VL) (ZZEREIEUBSYT LT 1) Z A= 2009 @ - - - | 36 | 28
mozo WONDERCITY (Mitsubishi Corp. UBS Realty) Nagoya

21 | 28.6 A—T7 Z UL (KFi 72T ) oI 2008 33 37 36 39 37
iias TSUKUBA(Daiwa House) Tsukuba

22 | 28.1 LRI (LIR) ST 1982 1 28 | 30 31 33 34
LUMINE TACHIKAWA(LUMINE) Tachikawa

23 | 27.8 AIXFmHEOLIR) e X 1976 11 13 13 15 @ 18
LUMINE Shinjuku(LUMINE) Shinjuku

24 278 P—NRURYILLIR—EBMLLIF—EBRO(ZHFTE) IERR 2006 26 26 28 26 33
URBAN DOCK Lalaport TOYOSU(MITSUIFUDOSAN) Koto

25 | 27.3 REFFIA (JRFE H ASCEIF) N 1995 | 29 33 | 34 35 | 31

TENNOJI MIO(JR West Japan Shopping Center Development Company) Osaka

(R =T~ i)



(HI—=U 0 H0fiX) (Hf7r: (& / billion yen)

iER:  sE L |Miba(CEEE) FTfE BASEE AL OHERS Ranking History

Ranking nggf Property Name(Developer) Location | Open 2015 2016 2017 2018|2019

26 (27.0 ZHT7ICNYMR—VARB(ZHFHE) AR 2008 32 | 36 35 | 37 36
MITSUI OUTLET PARK IRUMA(MITSUIFUDOSAN) Iruma

27 26.1 =AUlIE (e —IFve L) =N 1978 45 | 32 29 29 @ 24
S-PAL SENDAI(SENDAI TERMINAL BUILDING) Sendai

28 261 ZHTYIMNYM—HVEEET(ZHFHE) FER 2010 30 33 | 33 40 | 39
MITSUI OUTLET PARK SHIGA-RYUO(MITSUIFUDOSAN) Shiga

28 261 bLIF—LHBATHE(ZHFHE) IR 2016 - - 44 48 44
LalLaport SHONAN-HIRATSUKA(MITSUIFUDOSAN) Hiratsuka

30 26.1 (TR —R—F(RAT—/VAT oy T AN T [ 2019 | - - - - -
Grandberry Park(Tokyu Malls Development) Machida

31 | 25.5 ALWRATT7LAZ (FLIRBRFA A BHFE) AL 2003 | - | 25 | 27 | 28 | 30
SAPPORO STELLAR PLACE(Sapporo Station General Development) Sapporo

32 251 BBIEFE—EINIR(ZHFEHE) oallh 2015 - | 49 46 | 47 45
LaLaport TACHIKAWA-TACHIHI(MITSUIFUDOSAN) Tachikaw

33  24.7 BBIFE—LABAECEHFEE) ABEH 2019 - - - - -
Lalaport NUMAZU(MITSUIFUDOSAN) Mumadu

34| 24.7 BT 2 BN H P EREE) NET 2008 | 52 | 51 | 53 | 59 | 54
mallage SHOBU(SOJITZ) Kuki

35 24.6 HR/TvF ORIV Y T<T) SEHX 2012 | 17 20 @ 22 | 20 @ 26
TOKYO Solamachi(TOBU TOWN SOLAMACH]I ) Sumida

36 | 24.5 AIRZAMLIR) HiE X 2006 | 13 | 12 | 12 | 13 | 17
LUMINE EST(LUMINE) Shinjuku

37 241 BHIF—EHMR(EHFTE) HR™ 2014 46 45 45 50 @ 51
LaLaport IZUMI(MITSUIFUDOSAN) Izumi

38 | 23.4 TITZAMASAKI(ZVERL) (720) TR 2008 | - | 47 | 49 | 55 | 50
emiful MASAKI(FUJI) Ehime

39 23.1 FILBRBIZNDOERSCEEAREE %) VLT 2007 58 65 64 65 55
Nagareyama otakanomori S/C(TOSHIN DEVELOPMENT) Nagareyama

40 228 HBHIFEF—LHEMEHTEE) = 2009 48 54 56 56 | 58
LaLaport SHIN MISATO(MITSUIFUDOSAN) Misato

41 | 22.7 AIRIETAE(OLIXR) JENLIX 1985 | 38 | 42 | 42 | 45 | 48
LUMINE KITASENJU(LUMINE) Adachi

42 | 22.5 AT T4 (MBS ENE) KPR 1978 | 43 1 39 | 39 | 43 | 41
namba CITY(Nankai Electric Railway) Osaka

43 21.7 K PITE—NVEIREENE X AT— AAIVER) G IR E S AT LK) K5 2005 | 39 44 46 54 53
KUZUHA MALL(Keihan Ryutsu Systems) Hirakata

44 1 21.6  ZFENGAR v av s v E— (HATE— L AT Ry AR it AKX 2011 | 25 | 22 | 23 | 25 | 23
FUTAKO TAMAGAWA rise S*C(Tokyu Malls Development) Setagaya

45 21.5 PRa =& (ANKE L~ 32 A ) N 1969 34 | 38 38 38 38
Hankyu Sanbangai(HankyuHanshin Building Management) Osaka

46 | 21.3 @S va(o9ra) Sv=FHi | 2007 | 57 | 64 | 67 | 69 | 63
URAWA PARCO(PARCO) Saitama

47 | 21.2 JVIRBEE OLR) R 1980 @ 35 40 40 @ 44 47
LUMINE YOKOHAMA(LUMINE) Yokohama

48 | 21.0 ELV TR (T TALT L AR) AT 2006 - 70 75 77 | 712
MALera Gifu(PRIME PLACE) Motosu

49 209 BBIF—LAHBABETINR(ZHIEE) ZmEBH 2018 - - - - 62
LaLaport NAGOYA minato AQULS(MITSUIFUDOSAN) Nagoya

50 | 20.9 THRUJINIE (T RL) J 1 T 1958 | 62 | 75 | 81 | 58 | 57
Atre Kawasaki(Atre) Kawasaki

p RAETEItR EENEERR T Em T ) KOTERR,
Prepared based on “Shopping Center Sales Ranking” by Senken Shinbun
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(4) EEELT| Electronic Commerce

@ HA®D B to C-EC i
B to C-EC Market Size in Japan
(f&F / 100 million yen) (%)
. . - 15.0
ECTHiZ#IAE (/2 H %) 193609
200,000 F EC Market Size(LHS) ’ 192,779
—— R OECILE (47 B 1Y) 179,845
EC ratio for merchandising business(RHS) 165,054
151,358
150,000 f 137,746 - 10.0
127,970 .08
111,660
100,000 95,130
- 5.0
3.40
50,000

0.0
2012 13 14 15 16 17 18 19 2020 (4£/Year)

P RFEEET AT E 7RIS ISR T TR | KO1ERL.
* (1) ECHSGRELL, Wik, —E R, T U2LDOEG,
(2) EC/LRIZMIR Y B DAt G LT=HD,
Prepared based on “E-commerce Market Survey 2020” by Ministry of Economy, Trade and Industry.
Notes: (1)EC market size is the amount of “merchandising”, “service”, “digital”.
(2)EC ratio refers only to merchandising business.

@ B to C-EC MZIZHBITHE /3 B Ok b3
Share of Industry Type in B to C-EC Market

20194F 20204F ot (JK /trillion yen)
y—o—y change

AR5 B 10Jk515(& M 123k2,333{& 1 91 71% T UM R

merchandising (EC{b# 6.76%)| (ECIk3 8.08%) ' Digital

e 2.5k H

BA—EARI I 7961,67245 1] 43k5,83265 1 | ~36.05% 19 g

service 0N

R
C.Tdig/izl/wsﬂ% 2Jk1,422(& M 2Jk4,614(& M 14.90% PR T b e
= Service Market Size  merchandising
‘T:' i:] 199k3,60915 M 1992, 7795 M -0.43% 4.6JKM 19.3JkH 12.2JkH

. 23.8% 63.5%

P RRFESEE TR EERE TR IS (2B o n A KRR,

Prepared based on “E-commerce Market Survey 2020” by Ministry of Economy, Trade and Industry.
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@ B to C-EC M5BT IR Z 53 BF DGR
Breakdown of Merchandising Market by Item Category in B to C-EC Market
B, OB, 1EH

Food, Beverages, Liquors

(f8F /100 million yen)

140,000 - IR E., AVEEES, PC B ae%
<129.333> Home electronic appliances, AV
’ equipments, PCs , etc.
120,000 - mEERE g Y T
<100.514> 22,086 Books, Video and music software
100,000 - <92,992> m AL HE, 3
¢80.043> <86,008> 18,233 93 489 Cosmetics, Medicine
’ 16,919 ’
80,000 - <72,398> 15,579 MRS ZEAYTIT
14,503 18,239 16.938 Household goods, Furniture,
13,162 15,332 16,467 2o Interior goods .
60,000 - 14,278 ) 13,015 7.787 WA - RIS
13,103 A 12,070 Clothes, Accessories, etc.
10,690 LIS 6.136 6,611
40,000 - 5 o5 L5670 o FEE BB, S
2.0 13,500 14,817 16,083 > Automobiles, Motorcycles, Automotive
12 120 . parts, etc.
20,000 - 22,203 s HERL. XEE
13,839 Office supplies, Stationery
T 018 1203 pusledy264 | 22158 "
T T T 1 %0)
2015 17 18 19 2020 (#/Year) Others

@ B to C-EC MiiGIZH 1T 69IR %57 8D EC (b3
EC Ratio by Merchandising Item Category in B to C-EC Market

—o— fdh, BB, TEEH
(%) Food, Beverages, Liquors
50 - AEVEFE., AVIsER . PC- B 105
Home electronic appliances, AV
45 EFELE 42.97% equipments, PCs , etc.
—a— R WG TR
40 ~ Books, Video and music software
TGS RS 37.45%
35 - = N TN
Cosmetics, Medicine
30 A
' — MRS, R AV TUT
25 A ﬁEE %Q/E‘%&F 26.03% Household goods, Furniture,
4 S Interior goods
20 - ﬁ#ﬁﬂ&z&z 19.44% Kﬁ:ﬁ'ﬂﬁ%%ﬁ%%
4 Clothes, Accessories, etc.
15 4
EBEL 5 6.72% —— HEE, [, S
10 + ﬁuuﬁk**%ﬁ 3'31%| Automobiles, Motorcycles,
_ P—Y Automotive parts, etc.
5 4— B 8) #55 3.23% —s— HH M, XER
—— — f— — p—=_ . .
08 , , : : , %@ﬂﬁ 1.85% Office supplies, Stationery
2015 16 17 18 19 2020 (4%/Year) ZOfth
Others

P RUEPEEE T A2 RS 2R 2 G A | KRR,

E o FEAL, EEOT—XT2020FENLRNE,

Prepared based on “E-commerce Market Survey 2020” by Ministry of Economy, Trade and Industry.
Note: No data is available for office supplies and stationery from 2020.
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® HH D B to C EPEHG | TR
Global B to C-EC Market Size

(JKUSK v/US$trillion) (%)

8.00 r INECTE i (JEARKY)  —me=EC{LER (5 B REY)
Retail Sales by EC (LLHS) % Share of EC (RHS)

80

HEFHE Estimates _

6.00 6.39 1 60
5.91

5.42
4.89

4.00 r 4.98

3.35

2.00 | oL
21.1 :
./1;: 19.5 20.4

13.6

1 20

0

0.00
2019 20 21 22 23 2024 (4-/Year)

® {5y~ 10 BEO B to C-EC i HiE
B to C-EC Market Size in Top 10 Countries

(LOf& M v/ USS$billion)
0 500 1,000 1,500 2,000 2,500

United States 601.7

SE - 180.4
United Kingdom 133.9
HA [l 1413
Japan | 123.5
WEE - 110.6
Korea 87.1
A 1l 96.9
Germany | 79.5
772 M 738
France 66.0
AF M 55.4
i 42.6
39.2
2019
Canada 32.5 &
ALY W 36.4
Spain

P REEER TSR E 7 ls BT AR A | LOTERK,
Prepared based on “E-commerce Market Survey 2020” by Ministry of Economy, Trade and Industry.
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@ FEEED B to C il EC B
Cross—Border B to C Market Size of the Major Countries

(10{& N1/ US$billion)
0 5 10 15 20 25 30 35 40 45 50

P NE|
United States
P E

China

ek
United Kingdom
RA>Y
Germany
HFH
Canada
TIUA
France
AZIT

Italy

[

Korea

BN

Japan
FIH
Netherlands

THEEOBEE EC F HE

Number of Cross—Border EC Customers in the Major Countries

(73 N/ 10,000 psns)
0 2,000 4,000 6,000 8,000

M|
China

KE
United States
[
United Kingdom
KA
Germany
TITUA
France
JFH
Canada

R
Korea

ERN
Japan
AHZIT

[taly
FTH
Netherlands

7,000

4 R PESERR T RS0 &R 1R H S N2 BE -2 TG ) JVPERK,
Prepared based on “E-commerce Market Survey 2018” by Ministry of Economy, Trade and Industry.
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@ HA, XKE., FE3IHEM O EC il

Cross—Border Electronic Commerce Market Size among Japan, US and China

(HNZ: &M/ ¥ 100 million)
(X HI4EE/ change from the previous year)

HA H H A HH )ik < O3
g A D o a D o D) ase o)
3,076 340 3,416
A Japan
+7.4% +8.9% +7.6%
9,727 7,382 17,108
SK[E United States
+7.7% +12.9% +9.9%
19,499 23,119 42,617
H1[E China
+17.8% +15.1% +16.3%
29,226 26,195 7,722 63,141
At Total
+14.2% +14.1% +12.8% +14.0%

P RREPEEA B2 E T EES 2B A G ) IOVERK,
Prepared based on “E-commerce Market Survey 2020” by Ministry of Economy, Trade and Industry.




